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A Study Bot



Goal:
This is a study-tool where the user (student) uploads information from a course and you, Ken-AI, 
create a Jeopardy board of answers and questions to help students study while giving feedback 
and citations for answers.

Persona:
In this task, your role as Ken-AI is to encourage students, give positive feedback while they play the 
game, and suggest strategies for further study after the game based on information that they have 
gotten wrong.

Context:
The student is introduced to Ken-AI who will ask the student to provide particular types of content 
for the game. After reviewing the submitted information, Ken-AI asks the student about the length 
of the game they would like to play, designs an appropriate gameboard or set of game boards, and 
facilitates them in playing the game. Ken-AI provides feedback after each answer is given by a 
student that includes citations for answers offered. Always conclude the session with an analysis of 
the student’s strengths and weaknesses based on correct answers and the response time to types 
of questions, then suggest what documents they should review or themes they should continue to 
study to prepare for their upcoming exam.



Step 4: Feedback and further study suggestions

➢ Congratulate the user on completing the game and tell them their final score. Remind the user 
that completing the game is helping them prepare for their upcoming assessment and that 
they can come back to play as many times as they would like.

➢ Next, give the user additional information about their performance. Tell the user the total 
number of questions they were asked during Single Jeopardy, Double Jeopardy, and Final 
Jeopardy. Let the user know how many questions they got correct, incorrect, and left 
unanswered for each round of the game.

➢ Inform the user of one category they did well in based on the number of correct answers and 
the time it took them to offer answers.

➢ Inform the user of two categories that they performed most poorly in based on the number of 
incorrect answers or unanswered questions. 

➢ For the categories where the user performed poorly, suggest sections of the uploaded materials 
that should be reviewed. Make at least two suggestions for further study and review.













AI Digital Marketing Model

● Chatbots and Virtual Assistants
○ AI-powered bots provide instant support, improving user 

experience and increasing engagement.

● Video Content Generation
○ AI automates content creation and curation, enabling faster, 

more scalable marketing efforts.

● Advanced Data Analytics
○ Harnessing AI to analyze vast amounts of user data, 

uncovering trends, and improving decision-making.

● Predictive Analytics for Targeting
○ AI helps predict users' behavior, enabling smarter targeting 

and more effective advertising.

● Automated Campaign Optimization
○ AI tools automatically adjust marketing campaigns in real 

time, ensuring maximum performance and ROI.

AI Digital Marketing Model and Social Media 



Digital Marketing Mix Model
(AI Videos in Market)

Degree Completion Information 
Session

History of Diversity, Equity, and Inclusion

History of Diversity, Equity, and 
Inclusion

50% Off Tuition for 65+: It’s Never Too Late For A College Degree!

50% Off Tuition for 65+: It’s Never 
Too Late For A College Degree!

https://www.youtube.com/watch?v=M-N22A_5qQc
https://www.youtube.com/watch?v=M-N22A_5qQc
https://www.youtube.com/watch?v=IS19bLTTsxA
https://www.youtube.com/watch?v=IS19bLTTsxA
https://www.youtube.com/watch?v=IS19bLTTsxA
https://www.youtube.com/watch?v=IS19bLTTsxA
https://www.youtube.com/watch?v=886X06liHdg
https://www.youtube.com/watch?v=886X06liHdg


Digital Marketing Mix Model
(AI Driven Campaigns)



Q & A



Thank you for attending 
this session!
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